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Contexte

The report analyzes gaps and needs in digital and media literacy across various contexts to
identify essential skills, obstacles, and actionable strategies to strengthen citizens' abilities in
the face of digital media.

Key Findings

1. Inequalities in Access and Skills
o Significant disparities between countries, generations, and socio-economic
levels.
o Young people widely use digital tools but often lack critical thinking skills.
o Elderly and vulnerable populations face challenges in access and usage.
2. Insufficient Critical Skills
o Many users struggle to distinguish between reliable information and
misinformation.
o Lack of skills in source verification, understanding algorithms, and protecting
privacy.
3. Unequal Education and Training
o School programs partially cover digital and media literacy.
o Lifelong learning opportunities for adults and non-digital professionals are
almost non-existent.
4. Institutional and Societal Challenges
o Lack of coordination between states, NGOs, platforms, and researchers.
o Limited sustainable funding for large-scale program development.

Recommendations

o Integrate digital and media literacy into school curricula from an early age.

e Train teachers and educators on these issues.

o Develop public awareness campaigns accessible to all.

o Create practical tools for information verification and privacy protection.

o Promote international cooperation to share resources and best practices.

e Ensure sustainable funding for initiatives, particularly through public-private
partnerships.

Existing Educational Activities



e Practical Workshops for Students: Fact-checking exercises, critical analysis of
articles, and exploration of the role of algorithms.

o Partial School Programs: Some subjects (history, social sciences, computer science)
already include elements of media literacy, but often in a fragmented and uncoordinated
manner.

o Pilot Projects: Led by NGOs, universities, or associations to develop critical thinking
and understanding of digital media.

e Awareness Campaigns: Targeting young people and families, particularly on
misinformation and personal data protection.

Mentioned Educational Tools

e Guides and Manuals for Teachers: Methodological resources to introduce source
verification and critical reflection.

e Online Training Modules: MOOC:s and digital courses for teachers and students, but
underutilized on a large scale.

e Multimedia Kits (videos, infographics, serious games) to make learning more
interactive.

o Simplified Fact-Checking Tools: Accessible to students for comparing sources and
identifying misinformation.

e Collaborative Resources: Platforms where educators and students share analyses and
practices.



