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13 participants.  

 

Video available on https://vimeo.com/1090784333?share=copy#t=0 

 

This webinar opens the series of TADAM Webinar.  

 

From stories …  

https://vimeo.com/1090784333?share=copy#t=0
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After a presentation of the TADAM project, this webinar opened to the collection of 

people stories about emotion feeling and shift perception while experiencing AI.   
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People were invited to position themselves regarding those stories :  

 

 

 

It seems that participants are more enthusiastic about the gain of efficiency and 

productivity. AI as a tool mainly.  
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From the stories collected, webinar hosts try to understand like the pattern or 

thematic analysis about the keyword and or the main topics contained in those 

stories.  We found 10 main criteria that seem to occur in the shift while perceiving 

information are AI-generated :  

1. Credibility  

2. Objectivity  

3. Authenticity. 

4. The emotional link around the kind of news or production made with AI 

5. Audience engagement 

6. The legitimacy of the producer 

7. The creativity (ex Ghibli makadzaki news in in those days) 

8. The Ethical violation in the production/posting process 

9. The professional commitment 

10. Feeling of competence (of yourself).  

 

Participants are invited to add other criteria, to add some more classification.  

 

 

… To a case study exercice 

 

From a Facebook feed screenshot, participants are invited to rate some of the stories 

published according the criteria list.  
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Participants were invited to observe each Facebook post considering that each post 

is fully human created. Participants are invited to rate the level of each criteria 

according their perception.  

- Credibility  

- Objectivity  

- Authenticity. 

- The emotional link around the kind of news or production made with AI 

- Audience engagement 

- The legitimacy of the producer 

- The creativity (ex Ghibli makadzaki news in in those days) 

- The Ethical violation in the production/posting process 

- The professional commitment 

- Feeling of competence (of yourself). 

 

 

Then participants wereinvited you to review the same posts again, but this time in 

the perspective of AI generated in order to be able to compare the result and 

discuss that altogether. 

 

Comparison of perceptions:  

• Credibility: When we when we said that it was human generated, as you may 

see, the credibility was 4, then, when it was revealed that was AI generated, 

the credibility fell to two 2.4. So it was a huge shift in the credibility, 

• Ojectivity wasas 3.8 and then it changed to 2.4. 

• Authenticity was 3.4 and then it changed to 2.1. 

• Emotional link: When when you saw that it was AI generated, the emotional 

link again fell down from 3 to 2.3. 

• The audience engagement was kind of the same: 3.6 to 3.3 

• The legitimacy fell down from 2.9 to 1.8. 

• The creativityt was erased when it was AI generated: 2.9 to 3.9. 

• The ethical was perceived as 2.4 if it was human generated and it goes up to 

2.8 if it's AI generated 

• The professional commitment obviously from 2.8 to 1.6. 
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• Feeling of competence is kind of the same: 2.6 and 2.3. 

It's interesting the ethical part and. 

 

Observation of the results by the moderators: 

 

Gabriele Biagini: 

The creativity part, I think is there are the two kind of answer that are really 

interesting. 

 

Alessandro Cierro   Indeed, the all the the the number we have here is only a matter 

of launching the discussion, but indeed for for me as well, it's quite interesting to see 

how credibility change not because of the post, not because of the image, not 

because of the text, but only because it's perceived as human or AI generated. 

Mainly, the same goes for objectivity, which has a big gap. 

 

Anne-Claire ORBAN    

So main shift about credibility, objectivity. 

Authenticity. 

Professional commitments. 

Let's see if we face the same kind of shift of perception with other kind of piece of 

news for, for instance, the one with the origami post. 

 

Gabriele Biagini    

So we have kind of different news and a different shift in perception. 

 

Alessandro Cierro   Yeah, exactly. And as you can see also the professional 

commitment has not changed that much. And about the same for the feeling of 

competences. 

So yeah, there is some kind of difference still. 

 

Anne-Claire ORBAN   So for for this the the 1st post was perhaps more significant in 

terms of expectation, high expectation. 

(...) 
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The educational level when we experience when we identify those shift of 

perception. What does it tell us in terms of media literacy awareness? 

 

 

Anne-Claire ORBAN  

How do you think that we can we we or what we should we consider in terms of 

reception of AI in terms of media? 

Literacy, because that was one of the main topic that we had in the last month in 

some subgroup of Tadam project is that when we talk about AI, we mainly talk about 

the technical issue, the technical competence of prompting or the technical 

competencies of identifying if it's a generated or not, but we rarely consider the 

emotion or the perception or the shift that could happen? 

 

But how do you think that in terms of media literacy or raising awareness more 

globally we can, what kind of? 

 

And or is it something that it's already taken in your intervention about AI and how 

do you do for integrate this part of reception in your lessons or in your strategies? 

 

 

Sirkku Kotilainen (TAU)    

First, I think this exercise was very good in highlighting as well the how to how to say 

like the floating borders of this information. I mean credibility and non credibility.  

Very often we focus on the technical aspects of creativity and how to use tools, AI 

tools. But we should shift more to the contents as well. 

 

 


